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In the fashion track, students take a work-
shop with well-known stylist Danna Weiss, who
has dressed such music artists as D'Angelo and
Jon Bon Jovi. “A celebrity has a certain personal-
ity,” Weiss savs, “1 study it and find ways to
exaggerate it and form it into a persona. [ listen
to their music, observe them, see what kind of
music they like, and find out what I'm dressing
them for. Is it Rolling Stone, Playboy, or Town
and Cowntry’? Each situation is totallv different.”
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